Contact lens user profile, attitudes and level of compliance to lens care.
To identify the demographics profile of lens wearers, and to evaluate the scope and level of noncompliant, behaviours in lens wearers. 210 contact lens wearers who attended an optometry clinic at an education and research institute, were surveyed using a self-administered questionnaire. The questionnaire was constructed to gather information regarding contact lens wearer demographics, contact lens hygiene behaviours and, attitudes toward lens care. Multivariate testing between lens wearers' demographic, hygiene, behaviours and attitude to aftercare visit were analysed. One hundred and eleven (62%) of participants responded, with a mean age of 33.8+/-12 years. 55% of the respondents were female. Major non-compliance aspects identified were poor hand hygiene (11%), inadequate cleaning of lenses (13%) and lens storage cases (61%), and wearers not remembering how often they were advised to return for an aftercare (50%). Lens wearers who purchased contact lenses, from the internet were 3.8 times more likely to forget their aftercare schedule than those who purchased contact lenses from the optometrists (95% CI=1.2-12.2, p=0.024). Poor hand hygiene, inadequate lens care, and not remembering when to come back for aftercares are the common non-compliant behaviours in lens wearers. Purchase of lenses via the internet was associated with lack of awareness of aftercare visit.